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A real proposal I wrote and won for Hoskin Capital, a startup wealth management firm. The retainer tiers show their
deliverables without the dollar figures. Everything else, including the target publication lists, the pitching calendar and the
process steps, is as delivered.

Project goals

Media relations
Style guide. Create a style guide for written messaging to promote consistency across pitches in tone,
presentation and substance.

Determine media spokespeople and have them fill out a questionnaire

Train media spokespeople

Set up HARO and Qwoted accounts to assist with media coverage

Media mentions. Conduct proactive media pitching to help Hoskin Capital receive media mentions each
month through four focuses.

Consumer and local publications. Educate Millennials and Gen Zers on wealth management and build
Hoskin Capital's brand as a fast growing, exciting wealth management firm

Finance industry publications. Establish Hoskin Capital as a leading institution in the wealth
management space

Sustainability and ESG focused publications. Build Hoskin Capital's brand as a leader in
sustainability investing

Cryptocurrency publications. Build Hoskin Capital's brand as a leader in cryptocurrency investing

Speaker opportunities. Find at least one speaking opportunity per quarter for Hoskin Capital leaders and
assist with preparation for each.

Award opportunities. Help Hoskin Capital win at least one award per quarter, national, specialized or
local, through award research and entry preparation.

Social media management
Style guide. Create a style guide for messaging to promote consistency across social media channels in
tone, presentation and substance.

Channel supervision. Choose a social media management system to monitor posts across LinkedIn,
Instagram and TikTok.

Create a monthly content calendar for posts across all three channels

Create monthly analytics reports on post performance across all three channels



Provide feedback on trending content and post comments

Media relations

Set up timeline

NOW TO WK OF
12/19

WK OF
12/26

WK OF
1/2

WK OF
1/9

WK OF
1/16

WK OF
1/23

Select media spokespeople and send
questionnaire

Conduct media training

Create Qwoted and HARO accounts

Create pitching theme calendar for H1
2023

Create style guide for written content

Media coverage process steps

Pitching themes

I create a list of pitching themes based on current events and possible product launches for the next month
and send it to the Hoskin Capital team by the 15th of each month.

Hoskin Capital reviews and confirms by the 20th of each month.

I create pitches associated with each theme for Hoskin Capital's review by the 25th of each month.

Breaking news and ad hoc opportunities

When an opportunity comes up, Hoskin Capital and I align on relevance.

Once I finalize the copy, I circle back to the cofounders for approval of the final, reporter facing words.

Target publications

Consumer

Business Insider

U.S. News & World Report

The New York Times

CNBC

Local

Denver Post

Denver Business Journal

Colorado Public Radio

Business Den

FOX31 Denver

CBS Denver

9News

Financial

TheStreet



Financial Times

Wall Street Journal

Forbes

Fortune

Fintech Times

MONEY

GO Banking News

Bankrate

Bloomberg

FOX Business

InvestmentNews

Wealth Management

NerdWallet

LendingTree

Barron's

Sustainability

Sustainability Magazine

Environmental News Network

ESG Daily

Business Green

Green Biz

Cryptocurrency

CoinDesk

Decrypt

Cointelegraph

Blockworks

Monthly pitching themes through March 2023

December
End of 2022 review

2023 predictions

New Year's resolutions

January is Financial Wellness Month

HARO and Qwoted sourcing

January
2023 predictions

New Year's resolutions

HARO and Qwoted sourcing

Jan. 10 is Cut Your Energy Costs Day

Jan. 28 is Data Privacy Day

February
Feb. 1 Federal Reserve meeting where interest rate action might be taken

Feb. 10 is Laugh and Get Rich Day

Valentine's Day financial tips

Feb. 27 is the start of America Saves Week

HARO and Qwoted sourcing

March



March 21 is Credit Card Reduction Day

March 21 is the start of Debt Awareness Week

March 22 Federal Reserve meeting where interest rate action might be taken

March 31 is Equal Pay Day

April is Financial Literacy Month

HARO and Qwoted sourcing

Events and awards

Process steps
I select five or more event and award opportunities each month for Hoskin Capital, with a preference for
events.

I email a spreadsheet of opportunities to the Hoskin Capital team by the first of each month.

The Hoskin Capital team indicates which opportunities interest them by the fifth of each month.

I research the length of each application process and finalize the selections.

I assist Hoskin Capital with the selected event and award applications.

Target events
Bloomberg Live

Finovator

Fintech Meetup

The Real Deal Live

Barron's Live

Forbes Events

Denver Business Journal events

Target awards
The Wealthies, Wealth Management

InvestmentNews Awards

Denver Business Journal awards

Social media management

Software set up timeline

NOW TO WK OF
12/19

WK OF
12/26

WK OF
1/2

WK OF
1/9

WK OF
1/16

WK OF
1/23

Choose social media management
software

Create accounts on the software



NOW TO WK OF
12/19

WK OF
12/26

WK OF
1/2

WK OF
1/9

WK OF
1/16

WK OF
1/23

Create alerts on the software

Create monthly social media calendar
template

Create monthly social media analytics
template

Software options

Sprout Social $399 per month, unlimited accounts

Built in calendar, social inbox, monitoring and analytics tools, trend analysis, and mobile apps.
Consistently rated the top social media management platform.

Hootsuite $249 per month, three users and 20 accounts

Built in calendar, social inbox, monitoring and analytics tools, and mobile apps.

Buffer $100 per month, 10 accounts

Social inbox plus monitoring and analytics tools.

Retainer structure

Three tiers, flexible by month, confirmed by the 25th of each month, exclusive of social media software cost.
Dollar figures are withheld in this public version.

Tier one
Minimum of 10 media coverage opportunities per month

Style guide

Media training

Pitching list built or updated with a minimum of 200 reporters

Minimum of two customized pitches per month

Coverage secured in one national, one specialized and one local publication per quarter

Minimum of 10 event or award opportunities, with preparation support for up to five events and three
awards per month

Social media software set up, monthly analytics reports, monthly planning calendars and a style guide



Tier two

Minimum of 10 media coverage opportunities per month

Style guide

Media training

Pitching list built or updated with a minimum of 100 reporters

Minimum of one customized pitch per month

Coverage secured in one national, one specialized and one local publication per quarter

Social media software set up, monthly planning calendars and a style guide

Tier three
Minimum of five media coverage opportunities per month

Style guide

Media training

Pitching list built or updated with a minimum of 50 reporters

Social media software set up, monthly analytics reports, monthly planning calendars and a style guide

Monica Vendituoli, monicavendituoli.com. Reproduced as a work sample.


